PENGARUH CITRA MEREK, KETERLIBATAN PRODUK, DAN

PENGETAHUAN PRODUK TERHADAP NIAT KONSUMEN

MEMBELI MINUMAN ISOTONIK POCARI SWEAT

DI SURABAYA by PRADIPTA, BINTANG
PENGARUH CITRA MEREK, KETERLIBATAN PRODUK, DAN 
PENGETAHUAN PRODUK TERHADAP NIAT KONSUMEN 
MEMBELI MINUMAN ISOTONIK POCARI SWEAT  
DI SURABAYA 
 
 
SKRIPSI 
 
 
Diajukan untuk memenuhi salah satu syarat penyelesaian  
Program pendidikan Strata Satu 
Jurusan Manajemen 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Oleh : 
 
BINTANG PRADIPTA 
2010210407 
 
 
 
 
 
 
SEKOLAH TINGGI ILMU EKONOMI PERBANAS 
S U R A B A Y A 
2014 
 
ii 
 
iii 
 
iv 
 
v 
 
MOTTO 
 
Harapan kosong itu lebih menyakitkan daripada 
kenyataan yang pahit sekalipun 
Menyerah dan tak berusaha sama saja dengan menanti 
kegagalan 
Janganlah terlalu larut dengan kesedihan masih ada hari 
esok dengan kebahagiaan 
Setiap pekerjaan dapat diselesaikan dengan mudah bila 
dikerjakan dengan senang. 
Jangan pernah menunda pekerjaan yang nantinya menjadi 
kesuksesanmu 
Sederhana bukan berarti tidak punya segalanya. 
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THE INFLUENCE OF BRAND IMAGE, PRODUCT INVOLVEMENT, AND 
PRODUCT KNOWLEDGE OF PURCHASE CONSUMER INTENTION ISOTONIC 
DRINK POCARI SWEAT 
IN SURABAYA 
 
Bintang Pradipta 
Stundent of Faculty Economic, Marketing Management 
STIE Perbanas Surabaya 
 
 
ABSTRACT  
Brand is also a description of the types of products or services offered by the 
company. Brand reputation is very important to the image of the product because the main 
attraction in the eyes of the consumer to use the product. Sometimes the power of the brand 
can be deteriorated due to the decline in customer satisfaction, the company should seek to 
raise the image of its products in order to achieve success. The involvement of the customer 
to a product is a form of motivation, liveliness, charm and owned by the customer response to 
a product, where the product is regarded as essential in meeting the needs of the customers 
needed a product knowledge base the success of a product, usually through the use of / 
involvement in a product purchase intention is the stage prior to the purchase decision in the 
purchase decision process.  
The purpose of this research was to determine the effect of brand image, product 
involvement, and knowledge of the intention to buy the product. making judgment sampling 
technique with a total of 100 respondents. This research is done by multiple linear analysis 
using SPSS 18. The results of this study are significantly positive brand image influences 
purchase intention, product involvement significantly positive purchase intentions and 
product knowledge significantly positive purchase intent and brand image, product 
involvement, and knowledge products simultaneously positive significant purchase intention 
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